Creative, Media and Performance Arts | MEDIA

EXPLORING FILM GENRES - 6300

Unit Aim: This unit aims to enable learners to gain knowledge of film genres and their key features.

Credit Value: 4

Evidence must include:

LO1 Assessment Criteria Amplification of Content Examples of Tasks Eé%rzﬁlcees of
ACL1.1 Identify film genres. v Identify = state/name/select from list/fillin | e«  Explore examples of film sequences,
Know how AC1.2 Ident!fy fi!m; fr.o.m genres. gap (less development & detail; greater posters, trailers and DVD covers from
films are AC1.3 Identify similarities between films use _of framewo_rks & teacht_er support) different genres
<= | grouped in In genres. v" Outline = describe/summarise (some e Label examples of film posters/DVD
m genres development & detail; more independent covers with their genres
~ ’ AC1.1 Outline film genres. response) e Conduct a class survey of favourite
N AC1.2 Describe films from genres. v' Learners should study examples of genres and films e Written work,
= AC1.3 Outline similarities between films popular film genres and examples of films | o« visit a cinema/DVD shop to explore including spider-
- in genres. from those genres genres and films available diagrams, lists
E LO2 Assessment Criteria Amplification of Content Examples of Tasks bullet points
AC2.1 Identify typical settings of film v Identify = state/name/select from list/fill in | ¢  Annotate film posters, identifying e Examples of film
genres. gap (less development & detail; greater typical settings, characters and events posters (real or
Know key AC2.2 |dentify typical characters of film use _of framewo_rks & teacht_ar support) e Watch a trailer for a recent film, created), images of
conventions | 9€Nres- _ _ _ v Outline = descnbe/sgmmar@e (some identifying the way it uses typical films etc, labelled to
of film AC2.3 |dentify typical events of film development & detail; more independent settings, characters and events indicate the genre
genres. genres. : : : response) ] e  Capture screenshots from the trailer similarities. settin ,s
AC2.1 Outline typical settings of film v' Learners should study examples of films (e.g. using power DVD or print screen ' 9
genres. from a variety of genres to gain an command) and annotate genre and Characters_
AC2.2 Outline typical characters of film understanding of genre conventions present e Character profiles
genres. v Learners should study the key e Complete grids of genres and theirkey | ® Timelines or flow
AC2.3 Outline typical events of film conventions of selected genres in terms of elements diagrams showing
genres. settings, characters & events key events
— | LO3 Assessment Criteria Amplification of Content Examples of Tasks  Oral presentations
m AC3.1 Identify a title for a new film. v' Identify = state/name/select from list/fill in | o Create a film pitch in groups or e PowerPoint
= AC3.2 |dentify the setting of the new film. gap (less development & detail; greater individually presentations
M AC3.3 Identify key characters from the use of frameworks & teacher support) e Produce a PowerPoint presentation of S /
E new film. v" Outline = describe/summarise (some ideas for a new film ¢ urveysr-
— | Beableto AC3.4 Identify main events in the new development & detail; more independent | o  Produce a plan/mock-up of a DVD questionnaires
E produce an | film’s story. ' . response) _ cover for a new genre film, showing e Completed
idea for a AC3.1 Identify a title for a new film. v' Learners should apply their knowledge of key settings, characters and events grids/tables
new film AC3.2 Outline the setting of the new film. genres & their conventions to come up
from a AC3.3 Outline key characters from the with an idea for a new film from a
genre. new film. particular genre —
AC3.4 Outline main events in the new ¢ the name of the film
film’s story. o the key characters
e the main events in the story

*ALL EVIDENCE MUST BE IDENTIFIED ON THE RELEVANT ASSESSMENT RECORD SHEET**




Creative, Media and Performance Arts | MEDIA

EXPLORING ADVERTISING - 6301

Unit Aim: This unit aims to enable learners to gain knowledge of purposes, types and technigues of Advertising.

Credit Value: 3

Evidence must include:

LO1 Assessment Criteria Amplification of Content Examples of Tasks Eé%ﬂﬁlcees of
ACL1.1 Identify purposes of advertising. v Identify = state/name/select from list/fillin | ¢  Annotate the key features of an advert
ACL1.2 Identify types of advertising. gap (less development & detail; greater for a product/charity/public awareness
Know how AC1.3 Identify advertising techniques use of frameworks & teacher support) issue
advertising used in adverts. v Outline = describe/summarise (some e Explore how the different elements of
™~ | promotes development & detail; more independent an advert persuade audiences
W | products. AC1.1 Outline purposes of advertising. response) e Pick a successful print advert and
~ AC1.2 Outline types of advertising. v' Learners should be introduced to the explore why it works .
> AC1.3 Outline advertising techniques purposes, types and techniques of e Written work,
o used in print and television adverts. advertising including spider-
E diagrams, lists,
w bullet points.
LO2 Assessment Criteria Amplification of Content Examples of Tasks o Examples of adverts
AC2.1 Identify audiences for adverts. v Learners should be introduced to different | e  Collect adverts aimed at (real or created)
Know how aspects of target audiences for adverts, men/women/teenagers with features labelled to indica,lte
advertising is such as age, gender, lifestyle etc. that would appeal to them
; ' Ee . _ key features
almgd at v' At E3, learners must identify audiences for | ¢  Label adverts aimed at :
audiences. both print & TV adverts men/women/teenagers with features | gral prss_ergtatlons
. owerPoin
AC2.1 Identify audiences for print and . tLhoacfQN ;u;i\ifrfseﬁ: tn(zatlhen? . presentations
television adverts. gazines aimed at ; ;
men/women/teenagers e Plans in a variety of
e Watch TV adverts and decide on the presentational forms
audience (PowerPoint slides,
=@ | LO3 Assessment Criteria Amplification of Content Examples of Tasks produced using
w AC3.1 Suggest ideas for adverts. v' Learners should apply their knowledge of e Choose either a product, a charity or a Information
s AC3.2 Include advertising techniques in advertising techniques gained from LO1 to public awareness issue and plan an Technology, mock-
> plans for adverts. planning an advert or adverts of their own advert for it ups, sketches,
= AC3.1 Develop ideas for print and v' Learners should be introduced to planning | «  Explore different planning techniques: storyboards, shot
E Be able t television adverts. techniques appropriate to the medium getting ideas from other adverts, lists)
o Ie a g 0 AC3.2 Include advertising techniques in chosen (e.g. print, TV), such as mind- asking others what they associate with
plan adverts. plans for print and television adverts. maps, mock-ups, storyboards etc. the product/charity/issue, devising
v' At E3, learners must be able to plan both slogans
print & TV adverts e Create a storyboard for a TV advert
e Create a shot list for a TV advert

*ALL EVIDENCE MUST BE IDENTIFIED ON THE RELEVANT ASSESSMENT RECORD SHEET**




Creative, Media and Performance Arts | MEDIA

CREATING A PRINT MEDIA PRODUCT - 6302

Unit Aim: This unit aims to enable learners to gain the knowledge and skills to develop and create a print media product.

Credit Value: 4

Evidence must include:

LO1 Assessment Criteria Amplification of Content Examples of Tasks E\)jﬁjn;ﬁLees of
ACL1.1 Identify types of print media products. v Identify = state/name/select from list/fill in gap (less | ¢  Collect a set of magazine covers/CD covers/DVD
Know the AC1.2 Identify key visual features of print media development & detail; greater use of frameworks & covers/newspaper covers
key products. teacher support) e  Explore the key features of the front cover of a
~| features of AC1.3 Identify key language features of print v' Outline = describe/summarise (some development magazine/newspaper, or a DVD cover/CD cover
W print media | media products. , i‘ d?;a”r; mﬁre ;S%Epﬁ?g%’:crgjrt’gnsr% edia e Annotate a magazine/newspaper front cover, or a
| products. ACL.1 Outline types of print media products. pre:dugt:,se.s.ufilmeposters, pa CO\F/)ers, agazine DVD/CD cover, labelling the key features .
> AC1.2 Outline a range of key visual features of covers » Collections of -
E print media products. v’ Learners should be introduced to key visual and examples of print
> AC_:1.3 Oqtllne a range of key language features of language features of print media products media products
w print media products. e Annotated copies
LO2 Assessment Criteria Amplification of Content Examples of Tasks of print products
Know how | AC2.1 Identify audiences for print media products. v Learners should be introduced to the idea of e  Annotate magazine covers/CD covers/DVD labelling key
print media different audiences for print media products in covers/newspaper covers with features that features
products terms of age, gender, lifestyle etc. _ _ appeal to audience e Identification and
are aimed v At E_3, learners should also co_nS|der how print e  Conduct a class survey of magazine/newspaper description of key
at AC2.1 Identify audiences for print media products. gﬁﬁféﬂ?#?@ ngftaétc?ezitéi [ <9ir;1€:§etshr0ugh . ;:ej:;l:z?fclass curvey of anseal of fim features
audiences. :quZiézn Coel;t.hne how print media products appeal to celobrities, fitles, selllines & hoadlinos bosters/DVD covers o e Seers s Written evidence,
spider-diagrams,
LO3 Assessment Criteria Amplification of Content Examples of Tasks lists, bullet points
AC3.1 Suggest ideas for print media products. v' Learners should be introduced to appropriate e  Produce mastheads/titles/band names in different | ®  Plans in a variety
Be able to AC3.2_|ncIude in planning features that will appeal planning techniques, e.g. mind-maps, mock-ups, fonts and explore of presentational
plan print to audiences. : _ cut & paste _ _ e Work in groups to develop ideas forms
media AC3.1 Develop ideas for print media products. v’ Learners should produce a print media productfor | ¢  Explore comparable products to what is to be (PowerPoint
— AC3.2 Include in planning a range of features that a specific audience produced .
on| products will appeal to audiences v' AtE2, learners must include at least three features slides, produced
wi for - g ] e  Create mock-ups of DVD covers, computer using Information
— ) that will appeal to audiences games covers, CD covers, film posters Technol
on| audiences. v’ AtE3, learners must include at least four features | «  Explore the effect of different design choices: €c kno ogy,
> that will appeal to audiences colour ranges, positions, graphics mock-ups)
o e  Produce different plans of the same print product e A f|na! version of
E and choose the most effective the print product,
w| LO4 Assessment Criteria Amplification of Content Examples of Tasks produced using
Be able to AC4.1 Show some print production skills. v' Learners should be introduced to the skills needed . Take photographs for a film poster/the front cover IT/by hand
produce AC4.2 Use key visual and language features of to produce a print media product for an audience, of a magazine/newspaper/CD cover/DVD cover
print media | Print media products. such as IT, drawing, cut & paste _ e Cut out/draw images for a film poster/the front
products AC4.1 Show a range of print production skills. v AtEZ2, learners must include at least three visual cover of a magazine/newspaper/CD cover/DVD
for AC4.2 Use arange Qf key visual and language & language features cover . ' '
audiences features of print media products. v At E3, learners must include at least five visual & e  Produce titles, headlines, sell-lines using a
: language features computer/by hand
e  Produce a print media product such as CD
cover/film poster/magazine cover etc.

*ALL EVIDENCE MUST BE IDENTIFIED ON THE RELEVANT ASSESSMENT RECORD SHEET**




Creative, Media and Performance Arts | MEDIA

DESIGNING A MUSIC WEBSITE HOMEPAGE - 6332

Unit Aim: This unit aims to enable learners to develop the knowledge and skills to design the homepage for a music website.

Credit Value: 3

Evidence must include:

LO1 Assessment Criteria Amplification of Content Examples of Tasks Examples of Evidence
ACL1.1 |dentify key visual elements of a music v Identify = state/name/select from e  Explore a range of music websites
website homepage. list/fill in gap (less development & e Annotate the homepage of a music
AC1.2 Identify interactive features of a music detail; greater use of frameworks & website, identifying key elements
website homepage. teacher support) _ e  Explore the main audience(s) of a relevant
v Outline = describe/summarise (some music website. Identify what suggests that | ¢  Annotated screen print or
Know the development & detail; more a specific audience has been targeted PowerPoint or equivalent of a
— | conventions of independent response) e  Explore how the design/layout appeal to the homepage of a webpage
) ! . ACL1 Ouli K sual el n v Learners should be introduced to the main audience labelli 8 ti
W | music website .1 Outline a range of key visual elements Key features of music website ¢ ) ) abelling main conventions
e f i bsite h y ; ; e  Annotate the images on a music website, ;
homepages. Or a music website homepage. homepages: that is. the landin ; e Annotated screen print or
)] AC1.2 Outline a range of interactive features pages, 18t 1S, nand suggesting how/why they have been used i i
: h . g pages of websites promoting bands . . . PowerPoint or equivalent of a
> of a music website homepage. r solo artist e  Explore the conventions of music websites hom labelling visual
o or solo artists (in terms of visual images, moving and still, omepage labetling visua
= interactive features, animation, audio-visual conventions, language
E features, language, mode of address and conventions, .typlcal modes of
design/layout) address, design/layout
LO2 Assessment Criteria Amplification of Content Examples of Tasks conventions, interactive links or
AC2.1 Suggest ideas for the content of a »  Produce mastheadsttitles/banners in image and sound conventions
music website homepage. v' Learners should be able to plan the different fonts and explore opportunities for | ®  Annotated screen print or
AC2.2 Identify content to be included in a content of a music website animation PowerPoint or equivalent of a
music website homepage. homepage, such as, biographies, e Work in groups to develop ideas planned homepage to show
competitions, tour dates, news etc. e  Explore comparable products to what is to how visual images (moving or
Be able to plan v AtEZ2, Iearm_ars should suggest at be produced still) appeal to the primary
the content of | AC2.1 Suggest a range of ideas for the v least three ideas for content *  Create mock-ups for homepages for music audience of the chosen website
2 music content of a music website homepage. At E3, learners should suggest & websites. Explore the effect of different through mode of address
website AC2.2 Outline a range of content to be outline at least four ideas for content design choices: use of different colour camera anales or liahtin ’
included in a music website homepage. ranges, different interactive features, . - 9 ghting
homepage. animation features, graphics or advertising | ®  Spider diagrams or other
e  Produce a plan of the same homepage in similar planning techniques
two contrasting ways . Hand-dr_awn layouts,
™ | LO3 Assessment Criteria Amplification of Content Examples of Tasks appropriately labelled _
w AC3.1 Suggest ideas for a music website v Learners should be able to design a e Produce a music website homepage for a e An e_IectronlcaIIy produced final
o homepage design. music website homepage, conceiving band or performer version of a homepage of a
> AC3.2 Include key visual elements of a music of and planning an idea media website. There is no
[~ website homepage. v' AtE2, leamers should include at requirement for the website to
= Be abl AC3.3 Include key interactive features of a least two visual and at least two be ‘live’. However, it is likely to
2 e able to ic website h interactive features ; :
: .| music website homepage. . incorporate ideas from drafts
Bl Cesign a music AC3.1 Suggest a range of ideas for a music ¥ AtES, leamners should include at hich di
website - =ugg ge least three visual and at least three which encourage audience
homenage website homepage design. interactive features interaction most successfully
page. AC3.2 Include a range of key visual elements through a variety of features
of a music website homepage.
AC3.3 Include a range of key interactive
features of a music website homepage.

*ALL EVIDENCE MUST BE IDENTIFIED ON THE RELEVANT ASSESSMENT RECORD SHEET**




Creative, Media and Performance Arts | MEDIA

CREATING AN AUDIO-VISUAL SEQUENCE - 6334

Unit Aim: This unit aims to enable learners to gain the knowledge and skills to develop and create an audio-visual media sequence.

Credit Value: 4

Evidence must

include:

Examples of Evidence

LO1 Assessment Criteria Amplification of Content Examples of Tasks
ACL1.1 Identify common camera shot types in v Identify = state/name/select from list/fill | ¢  Explore the shot types in a sequence
audio-visual sequences. in gap (less development & detail; from a TV Talent Show/Horror film/Soap
ACL1.2 Identify an example of sound used in greater use of frameworks & teacher Opera/Action Movie
audio-visual sequences. support) . Produce a shot list for a sequence from a
Know the v" Outline = describe/summarise (some gV;ZIIeATtSEOI\\;:’é I\-/Ii(;rror film/Soap
key features | AC1.1 Outline a range of common camera development & detail; more . Pr%duce a storyboard for a sequence
r< of audio- shot types in audio-visual sequences. independent response) from a TV Talent Show/Horror film/Soap.
wi| Vvisual AC1.2 Identify examples of sound used in v' Learners should be introduced to the Opera/Action Movie showing shot types
~| sequences. audio-visual sequences. key features of audio-visual and type of sound
N sequences, such as shot types and e  Experiment with sound effects in an
E sound, from a range of audio-visual editing package
- products
| L02 Assessment Criteria Amplification of Content Examples of Tasks
AC2.1 Develop ideas for an audio-visual v' Learners should be able to plan an e  Produce treatments (character profiles,
sequence. audio-visual sequence, e.g. a chase dress, sets/setting, narrative idea) for
AC2.2 Identify camera shots to be used in the sequence, an opening sequence etc. short audio-visual sequence
sequence. v Learners should be introduced to e Script a short sequence from a film or TV
Be able to AC2.3 Suggest an order for the camera shots planning techniques such as . gtg?;ﬁg]a'?;a ehort sequence form  fim
to be used in the sequence. storyboards, shot lists, running orders,
plan an : . or TV programme
audio-visual ACZ.4 Identify an example of sound to be used scripts etc. _ _
sequence. in the sequence. v AtE2, I(_aarners should identify at least
AC2.1 Develop a range of ideas for an audio- three different camera shots and at
visual sequence. least one example of sound
AC2.2 Identify a range of camera shots to be v' At E3, learners should identify at least
used in the sequence. four different camera shots and at
AC2.3 Identify a clear order for the camera least two examples of sound
— shots to be used in the sequence.
m AC2.4 Identify examples of sound to be used
~ in the sequence.
™ o3 Assessment Criteria Amplification of Content Examples of Tasks
E AC3.1 Use some common camera shots. v" Learners should be introduced to the »  Produce a short sequence such as the
Bl Be able to AC3.2 Order camera shots in a sequence. basic technologies involved in creating opening sequence of a new Soap Opera
z AC3.3 Use natural sound. an audio-visual sequence or TV Talent Show, the title sequence of
W produce, as v AtE2, learers should use at least a new Science Fiction film or a short
g?ghgf Zn AC3.1 Use a range of common camera shots. three different camera shots and at sequence from a new Horror film
audio-lvisual AC3.2 Order camera shots in a clear least one example of sound
sequence sequence. v At E3,_Iearners should use at least
’ AC3.3 Use added sound. four different camera shots and at
least two examples of sound

e Annotated stills from audio-
visual products

¢ An annotated ‘storyboard’ of
a short sequence from a
film or tv programme

e Identification and
description of shot types
and types of sound

e  Written evidence, spider-
diagrams, lists, bullet points

e Plansin a variety of
presentational forms
(storyboards, shot lists,
sketches, spider-diagrams,
sketches, scripts,
treatments)

e Afinal version of the audio-
visual product, with images
and sound

*ALL EVIDENCE MUST BE IDENTIFIED ON THE RELEVANT ASSESSMENT RECORD SHEET**




