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	Centre no:

	Candidate name:
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	NOTICE TO CANDIDATE
The work you submit for assessment must be your own.
If you copy from someone else, allow another candidate to copy from you, or if you cheat in any other way, you may be disqualified from at least the subject concerned.



Candidate declaration
I have read and understood the notice to candidate (above). I have produced the attached work without assistance beyond that allowed.
I have clearly referenced any sources and any Artificial Intelligence tools used in the work. I understand that false declaration is a form of malpractice.

Candidate’s signature: .................................................................................................................	Date: .......................
Declaration by assessor:
I confirm that the candidate's work was conducted under the conditions laid out by the specification. I have authenticated the candidate's work and am satisfied that to the best of my knowledge the work produced is solely that of the candidate. The candidate has clearly referenced any sources and any Artificial Intelligence tools used in the work. I understand that false declaration is a form of malpractice.  Signed candidate declarations for the entire cohort will be kept on file.

Assessor name (please print):  .......................................................... Signature: .............................................	Date: ....................

Lead assessor declaration:
I confirm that the evidence submitted by this learner for summative assessment has been quality assured and the grade awarded is confirmed as accurate.

Lead assessor name (please print): ...............................................	Signature: ................................................. Date: ....................
Overall marks awarded for this unit:
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	Assessment Criteria
	Performance Bands
	Marks Awarded

	
	Band 1
1 – 6 marks
	Band 2
7 – 12 marks
	Band 3
13 – 18 marks
	Band 4
19 – 24 marks
	

	
	Where there is no evidence or work is not worthy of credit – 0 marks
	

	AC1.1 Explore the relationship between markets, marketing and selling.
	Describes main features of markets, marketing and selling.
	Explains the main features in context.
	Analyses how the organisation’s
markets, marketing and selling interlink.
	Examines the interrelationship of the organisation’s
markets, marketing and selling in the context of achieving its marketing goals.
	

	Assessor Comments
	
	

	AC1.2 Assess how organisations are influenced by the fact that customers are key to their success.
	Describes some customer-related factors but lacks illustration and/or context.
	Detailed explanation of the influence of these customer- related factors with relevant examples and in clear context.
	Analyses the interrelationship between the organisation’s customers and the provision of its products
	Assesses the effectiveness of the responsiveness of the organisation to its evolving customer base.
	

	Assessor Comments
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	Assessment Criteria
	Performance Bands
	Marks Awarded

	
	Band 1
1 – 6 marks
	Band 2
7 – 12 marks
	Band 3
13 – 18 marks
	Band 4
19 – 24 marks
	

	
	Where there is no evidence or work is not worthy of credit – 0 marks
	

	AC2.1 Evaluate the effectiveness of market research information
	Describes the relevance of market research information.
	Explains the relevance and effectiveness of the market research information.
	Analyses the market research, and supports with a range of appropriate illustrations.
	Evaluates effectiveness through considering role and importance, together with full justifications.
	

	Assessor Comments
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	Assessment Criteria
	Performance Bands
	Marks Awarded

	
	Band 1
1 – 6 marks
	Band 2
7 – 12 marks
	Band 3
13 – 18 marks
	Band 4
19 – 24 marks
	

	
	Where there is no evidence or work is not worthy of credit – 0 marks
	

	AC3.1 Explore the nature, functions and interrelationship of the different elements in the marketing mix
	Describes the nature of the &Ps.
	Explains nature and functions, and supports with relevant examples.
	Analyses nature and functions in detail, and considers the relevance to the organisation of their interrelationship.
	Assesses how effectively the organisation utilises the 7Ps to achieve its goals.
	

	Assessor Comments
	
	

	AC3.2 Evaluate the role played by the marketing mix in the overall marketing strategy
	Describes the role played by the marketing mix.
	Explains the importance of the role of the mix in the overall marketing strategy.
	Analyses the role in the context of the organisation’s external environment.
	Evaluates the role, arguments being fully supported by evidence and examples.
	

	Assessor Comments
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Guidance on assessment criteria for CA1 and CA2

Task 1
For Task 1 (a) (AC1.1), the candidate will have:
· provided an in-depth report on both organisations, the key features of their market(s) and position in these market(s). This will be supported by a detailed examination of the importance of selling/marketing/retailing in the context of each organisation and its market(s). To achieve higher marks, the candidate will have utilised fully the knowledge and skills gained from studying Unit 1, for example by considering aspects such as the nature of each organisation and its wider external environment.
(7 – 8 marks)
· reported on both organisations, the key features of their market(s) and position in these market(s). This report will be analytical and will be supported by some consideration of the importance of selling/marketing/retailing in the context of each organisation and its market(s). The candidate’s work will show some evidence of knowledge and skills gained from studying Unit 1.
(5 – 6 marks)
· reported on both organisations, explaining rather than analysing the main features of the market(s) and position in these market(s). This explanation will be supported with a reasonable understanding of the importance of selling/marketing/retailing in the context of the organisation(s) and market(s), but which is limited in depth, completeness or accuracy.
(3 – 4 marks)
· reported on at least one organisation, describing or making weak explanations of some features of the market(s) and position in these market(s). This will be supported with some knowledge shown of the importance of selling/marketing/retailing in the context of the organisation(s) and market(s), but which is limited in depth and/or completeness.
(1 – 2 marks)
For Task 1 (b) (AC1.1), the candidate will have:

· undertaken a full examination of how the work of both organisations relates to their stated goals. To achieve higher marks, these goals will be examined fully in the light of related issues studied in Unit 1, such as the influences of entrepreneurial and innovative activity on the work of the organisations.
(7 – 8 marks)
· analysed or provided a limited examination of how the work of both organisations relates to their stated goals. The candidate will have reviewed these goals in the light of some related issues studied in Unit 1.
(5 – 6 marks)
· explained how the work of both organisations relates to their stated goals, though this explanation will be limited in depth, completeness or accuracy.
(3 – 4 marks)
· made a basic and limited attempt to describe or explain how the work of at least one organisation relates to one or more of the stated goals.
(1 – 2 marks)
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For Task 1 (c) (AC1.2), the candidate will have:

· provided a detailed analysis of customer types, characteristics and needs relating to both organisations. To achieve higher marks, the candidate will have considered relevant knowledge and skills from Unit 1 study, for example the connections to stakeholders and the role/importance of quality.
(4 marks)

· analysed the customer types, characteristics and needs relating to both organisations, though this analysis will be limited in scope and depth. The
candidate’s report will have been influenced by some knowledge and skills gained from Unit 1 study.
(3 marks)

· explained, rather than analysed, the main customer types, characteristics and needs of both organisations.
(2 marks)

· described or offered a limited explanation of some customer types, characteristics and/or needs.
(1 mark)

and

· judged accurately the nature and suitability of the customer service offered by both organisations, supported by a range of suitable examples in context, and showing a consideration of relevant Unit 1 factors, such as the role played by relevant customer service skills gained from the organisation’s training/development programmes and levels of motivation.
(4 marks)

· made some judgement about the nature and suitability of the customer service offered by both organisations, and supported this judgement with some suitable examples in context. The candidate’s report will have been influenced by some knowledge and skills from Unit 1 study.
(3 marks)

· given for both organisations an acceptable judgment of their customer service, but one which is incomplete or lacking in exemplification.
(2 marks)

· offered some explanation of at least one organisation’s customer service, but which is lacking in depth, completeness and exemplification when reviewed as a judgement.
(1 mark)
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Task 2

For Task 2 (a) (AC2.1), the candidate will have:

· made a thorough analysis of the market research being undertaken by one organisation, this analysis being supported by detailed explanations/illustrations of the nature and types of research. To achieve higher marks, the candidate’s report will have been suitably influenced by relevant knowledge, understanding and skills gained from Unit 1 study, for example by taking account of the issues of resources and the skill of numeracy.
(10 – 12 marks)

· analysed the organisation’s market research in some depth, though the analysis is likely to be incomplete in range and depth, or includes theory that is unrelated to the context. The candidate will have considered some relevant issues drawn from Unit 1 study.
(7 – 9 marks)

· explained, rather than analysed, the market research being undertaken by one organisation, this explanation being supported by relevant illustrations of the nature and types of research.
(4 – 6 marks)

· submitted a report that is limited to description or explanation of the organisation’s market research, which will be unbalanced or incomplete in range, and/or over-reliant on theory that is unrelated to the context.
(1 – 3 marks)

For Task 2 (b) (AC2.1), the candidate will have:

· provided a detailed, balanced and fully justified evaluation of the usefulness of this market research to the organisation, based on both the analysis from Task 2 (a) and a clear understanding of the organisation’s marketing and/or retailing strategy. The candidate will have placed this evaluation in the context of a full understanding of relevant Unit 1 issues, such as the link to business planning and the organisation’s overall mission, aim and objectives.
(10 – 12 marks)

· provided detailed analysis or some evaluation of the usefulness of this market research to the organisation, based on both the analysis from Task 2 (a) and some understanding of the organisation’s marketing and/or retailing strategy, although the evaluation will show evidence of limited judgement. The candidate will have placed this evaluation in the context of some understanding of relevant Unit 1 issues
(7 – 9 marks)

· undertaken analysis rather than evaluation, and which is limited in scope and fails to fully consider the chosen organisation’s marketing and/or retailing strategy
(4 – 6 marks)

· reported using description or limited explanation, which lacks judgement and which only partly relates to the chosen organisation’s marketing and/or retailing strategy
(1 – 3 marks)
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Task 3

For Task 3 (a) (AC3.1), the candidate will have:

· explained fully the nature/type of each of the 7Ps in the context of the organisation, supporting this explanation with a range of appropriate examples of their nature/type.
(7 – 8 marks)

· provided some explanation of the nature/type of the 7Ps, supporting this explanation with some relevant examples of their nature/type.
(5 – 6 marks)

· described fully the nature/type of each of the 7Ps in the context of the organisation, supporting this description with some appropriate examples of their nature/type.
(3 – 4 marks)

· provided a limited description of the nature/type of the 7Ps, but this description lacks depth and/or completeness and is limited contextually, e.g. by a lack of examples.
(1 – 2 marks)


For Task 3 (b) (AC3.1), the candidate will have:

· examined fully how the organisation uses each of the 7Ps in the context of its marketing mix, supporting this with a comprehensive range of examples that show clearly the (relative) importance of each. To achieve higher marks, the candidate will have incorporated into the report relevant Unit 1 knowledge, understanding and skills such as quality issues, communication and problem-solving.
(7 – 8 marks)

· submitted a limited examination which offers some comparisons of how the organisation uses each of the 7Ps in the context of its marketing mix, together with providing some relevant examples showing how each is important. The candidate will have incorporated into the report some relevant Unit 1 knowledge, understanding and skills.
(5 – 6 marks)

· provided a detailed explanation or limited analysis of the use made by the organisation of some/all of the 7Ps, but which lacks some clarity and/or exemplification.
(3 – 4 marks)

· described or made a weak/incomplete explanation of the organisation’s use of some/all of the 7Ps, but which is lacking in clarity’ depth and exemplification.
(1 – 2 marks)
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For Task 3 (c) (AC3.2), the candidate will have:

· justified the selection of the 3Ps chosen, and undertaken for each a full and balanced evaluation that is backed by thorough analysis and supported by clear justifications and suitable exemplification, of its contribution in helping this organisation achieve its marketing goals through creating an effective marketing mix. To achieve higher marks the candidate will have considered relevant issues gained from studying Unit 1, such as the organisation’s mission and the wider external environment in which it operates.
(7 – 8 marks)

· provided some justification for the 3Ps chosen, together with some evaluation of their contribution to the success of the overall marketing mix, but which is lacking some supporting analysis, evidence and/or exemplification. The candidate will have considered relevant issues gained from studying Unit 1.
(5 – 6 marks)

· made some explanatory or basic analytical comments concerning the 3Ps, but which is characterised by a failure to evaluate and/or to research and exemplify.
(3 – 4 marks)

· described or given a weak/incomplete explanation concerning one or more of the 3Ps, but which is characterised by a lack of analysis and judgement.
(1 – 2 marks)
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