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UNIT 5:

WJEC LEVEL 3 APPLIED CERTIFICATE AND DIPLOMA IN BUSINESS MARK RECORD SHEET


	Centre name:
	Centre no:

	Candidate name:
	Candidate no:

	

	NOTICE TO CANDIDATE
The work you submit for assessment must be your own.

If you copy from someone else, allow another candidate to copy from you, or if you cheat in any other way, you may be disqualified from at least the subject concerned.


Candidate declaration
I have read and understood the notice to candidate (above). I have produced the attached work without assistance beyond that allowed. I have clearly referenced any sources and any Artificial Intelligence tools used in the work. I understand that false declaration is a form of   malpractice.
 
Candidate’s signature: .................................................................................................................	Date: ...................................
Declaration by assessor:
I confirm that the candidate's work was conducted under the conditions laid out by the specification. I have authenticated the candidate's work and am satisfied that to the best of my knowledge the work produced is solely that of the candidate. satisfied that to the best of my knowledge the work produced is solely that of the candidate. The candidate has clearly referenced any sources and any Artificial Intelligence tools used in the work. I understand that false declaration is a form of malpractice.  Signed candidate declarations for the entire cohort will be kept on file.
.
Assessor name (please print):  .......................................................... Signature: .............................................	Date: .............................
Lead assessor declaration:
I confirm that the evidence submitted by this learner for summative assessment has been quality assured and the grade awarded is confirmed as accurate.
Lead assessor name (please print): ...............................................	Signature: ................................................. Date: .............................
Overall marks awarded for this unit:



Unit 5 Assessment Criteria

This assessment is synoptic in approach and candidates are expected to incorporate relevant knowledge and understanding gained from studying all units. Whilst marks will not necessarily be awarded specifically for demonstrating what has been learnt from units 1 – 3/4, the knowledge and understanding that candidates show relating to the content of these units will inform their work in both parts of the unit 5 assessment, and will therefore be reflected in the marks gained for this unit.

	
Assessment Criteria
	 Performance Bands
	
Marks Awarded

	
	 Mark Band 1
	 Mark Band 2
	 Mark Band 3
	 Mark Band 4
	

	
	Where there is no evidence or work is not worthy of credit – 0 marks
	

	AC1.1
Explain the relationship between organisations and their customers
	Gives a limited explanation of the relationship with customers.
(1 – 3)
	Explains fully and in context the importance and influence of customer types
(4 – 6)
	
	
	

	Assessor Comments
	
	

	AC1.2
Explain how and why organisations research customers
	Provides explanations about customer research that lack depth or completeness.
(1 – 3)
	Gives detailed explanations including the benefits of customer research, supported by examples.
(4 – 6)
	
	
	

	Assessor Comments
	





	

	AC1.3
Analyse the influence on organisations of customers’ wants, needs and expectations
	Provides a generic consideration of the influence of wants, needs and expectations.
(1 – 3)
	Provides a detailed explanation of the influence of wants, needs & expectations with some awareness of organisational response.
(4 – 6)
	Provides a critical analysis of the main organisational responses based on a clear analysis of the influence of wants, needs, expectations
(7 – 9)
	Provides a comprehensive analysis of all key organisational responses to the influence of wants, needs and expectations.
(10 – 12)
	

	Assessor Comments
	




	

	AC1.4
Evaluate the importance of customer service to organisational success
	Provides a basic explanation of the importance of customer service to organisational success.
(1 – 3)
	Explains in some detail the importance of customer service to organisational success, together with contextualisation
(4 – 6)
	Evaluates the importance in context, but with some weaknesses or imbalance/an over-reliance on analysis.
(7 – 9)
	Offers full and supported judgements, with detailed evidence.
(10 – 12)
	

	Assessor Comments
	
	







	
Assessment       Criteria
	Performance Bands
	Marks Awarded

	
	 Mark Band 1
	 Mark Band 2
	 Mark Band 3
	 Mark Band 4
	

	
	Where there is no evidence or work is not worthy of credit – 0 marks
	

	AC2.1
Evaluate the benefits to an organisation arising from researching competitors
	Provides a basic explanation of the benefits to an organisation arising from researching competitors. (1-3)
	Explains in detail the benefits to an organisation arising from researching competitors with some contextualisation 
(4-6)
	Analyses the value of this research, with some limitations in scope and/or depth.
(7 - 9)
	Makes detailed judgements of the value of research in the context of how it is carried out
(10 -12)
	

	Assessor Comments
	
	

	AC2.2
Explain the importance of investment into research/ research and development in terms of effective (new) product development and marketing
	Describes or explains briefly product development with some understanding of its importance. 
(1 – 3)

	Gives a clear and full explanation in context of why product development is important (4 – 6)


	

	

	

	Assessor Comments
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Assessment Criteria
	Performance Bands
	Marks Awarded

	
	 Mark Band 1
	 Mark Band 2
	 Mark Band 3
	 Mark Band 4
	

	
	Where there is no evidence or work is not worthy of credit – 0 marks
	

	AC3.1 
Analyse factors that influence the organisation when operating within a domestic market
	Provides a basic explanation of the factors that influence the organisation within a domestic market.
(1 – 3)
	Explains in detail factors influencing the organisation in its domestic market.
(4 – 6)
	Makes a limited analysis based on research of the key factors influencing the how the organisation operates domestically 
(7 – 9)
	Submits a comprehensive analysis based on research into all key factors influencing how the organisation operates domestically.
(10-12)
	

	Assessor Comments
	
	

	AC3.2
Evaluate the extent to which organisations gain from operating in a global market
	Provides a basic explanation of the extent to which organisations gain from operating in a global market.
 (1 – 3)
	Explains in detail the extent to which organisations gain from operating in a global market with some contextualisation.
(4 – 6)
	Provides limited evaluation based on research and analysis, though some judgements based on lack of evidence. 
(7 – 9)
	Provides detailed and thorough judgements of the organisation’s situation, benefits and threats associated with global operations. 
(10 – 12)
	

	Assessor Comments
	
	

	AC3.3 
Explain the role and influence on UK
organisations of international trade organisations
	Describes or explains briefly the influence on the UK of other trade- based organisations. 
(1 - 3)
	Explains clearly and in detail the influence of trade blocs and other organisations on the UK.
(4 – 6)
	
	
	

	Assessor Comments
	
	















